CURRICULUM VITAE

Hyun Soon Park, Ph.D.

CONTACT INFORMATION

32625 Da-san-kyoung-je-kwan
Sungkyunkwan University

53, Myeongnyun-dong 3-ga, Jongno-gu
Seoul, Korea

Zipcode 03063

Telephone: 82-2- 760-0393

E-mail: serenity@skku.edu

EDUCATION

Ph.D. in Mass Communication, 2002.

Specialized in Public Relations & Public Health Communication
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Michigan State University, U.S.A.

Advisor: Charles T. Salmon
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ACADEMIC EMPLOYMENT

Sungkyunkwan University, Department of Media and Communication
Seoul, Korea.
Dates of Employment: March 2004 to present.



HONORS AND VISITING APPOINTMENTS
SKKU (Sungkyunkwan) Young Fellowship Award, 2016.
Sungkyunkwan Family Fellowship Award. 2014. 2.

Marquis Who’s Who in the World 2012 (20 edition) in the area of Health

Communication
Visiting Professor at City University London, UK. 2010. 8 - 2011. 7.

“Top Student Paper” Award in the Division of Public Relations of International
Communication Association, Washington D.C., U.S.A. 2001.

TEACHING

Principal areas of instruction include Public Relations, Health Communication, and Mass
Communication and Public Opinion. Previous courses taught include:

Public Health Communication Campaign
Principles of Public Health Communication
Public Communication Campaign
Principles of Public Relations

Public Relations Campaign

Issues & Crisis Management

Financial Communication

Corporate Public Relations
Understanding of Advertising

Public Relations Theory

Public Relations Planning

Media Psychology

Mass Communication Theory
Communication Theory

Mass Communication Psychology

EDITORIAL BOARDS AND REVIEWS
Editor-in-Chief : Journal of Public Relations (2013 ~ 2015).

Member of the Editorial Board (Past and present): Communication Yearbook (2008-2010),
The Korean Journal of Advertising & Public Relations (2008-2009).

Reviewer: Korean Journal of Public Relations Research, Korean Journal of Journalism and

Communication Studies, The Korean Journal of Advertising & Public Relations, The Korean
Journal of Advertising.
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CONFERENCE PAPERS

Park, G., Kim, J., & Park, H. S. (2018, November 17). “From public opinion to private
actions: A psychological distance perspective.” Paper presented to the Midwest
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Yoon, K. B., & Park, H. S. (2016, July 21-24). “Psychological reactance on antismoking
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Park, G., & Park, H.S. (2014, Jaunary 8-10). “No country for Chosun-Jok? Analysis of
media discourse on Korean-Chinese crimes.” Paper presented to the MeCCSA,
Bournemouth, UK.
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Lee, S., Kim, Y., & Park, H. S. (2008, July). “Effects of Persuasive Messages on
Preventing Global Warming: An Application of Extended Parallel Process Model.” Paper
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Park, H. S., Kim, Y., & Lee, S. Y. (2006, October). “Corporate Social Responsibility
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UNIVERSITY WIDE & DEPARTMENTAL SERVICE

Vice President for International Affairs, 2019-2020

Department Chairperson, March 2007- February 2009



PROFESSIONAL ORGANIZATIONS
Korean Academic Society for Public Relations: President, 2017. 12 ~ 2018. 11.
Korean Association for Health Communication: Executive Director, 2009. 1 — 2010. 12.
Korean Association for Broadcasting Studies. Academic Director, 201111 ~ 2012.11.

Korean Society for Media Law, Ethics and Policy Research. Director in Public Relations,
20111 — 2011 12.

Korean Women’s Association for Communication Studies: Executive Director,
2006. 11- 2007. 11

Korean Association for Advertising and Public Relations: Financial Director, 2006. 1 -
2007. 11; Executive Director, 2009. 11 - 2010. 8.
UNIVERSITY OUTREACH SERVICE

Korea Broadcast Advertising Corp. (KOBACO). Committee Member for Public Service
Announcements. 2017. 1 — 2018. 12.

Korean Traditional Music Broadcasting Corp. Member of the Audience Committee. 2017.
3 - 2019. 3.

YTN DMB, Member of the Audience Committee, 2016. 10 - 2018. 9.

KOICA Scientific Advisory Committee (2015. 2 - 2017). KIDSTHRIVE Healthy
Children through Healthy Behaviors.

The Financial Supervisory Service (Enforcement organization functioning as a banking,
securities, and insurance supervisory authority). Advisory Committee Member for Public

Relations, 2014. 8 ~ 2016.

K-Water (Korean public corporation for managing public water system and environment).
Advisory Committee Member for Public Relations, 2013. 12 ~ 2015.

Korea International Broadcasting Foundation (Arirang TV). Auditor (non-standing).
2012. I ~ 2013. 12.

Korean Broadcasting System (Public Service Broadcaster for Korea). Member of the
Audience Committee, 2012.9~2013.8.

Korean Tourism Organization: Non-executive Director, 2008, 10 - 2010, 6.

Ministry of Culture, Sports, & Tourism: Advisory Committee Member for Government
Public Relations, 2005-2009.



